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My Tuck Journey



Presenter
Presentation Notes
Good morning



Developing a strategy

“To provide the world’s best educational preparation for a career
of business leadership and to have a faculty of acknowledged
thought leaders who are outstanding teachers.”

Integrity, excellence, community,
individuality, diversity and inclusiveness

Faculty scholarship and teaching
Student access to faculty expertise
Student achievement and diversity
Scale and focus

Curriculum and pedagogy
Learning environment

Leadership development

Cooperation and teamwork

Global perspective

Corporate citizenship and business ethics
Lifelong relationships
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Mission and values

Choices of activities

Operational excellence

Strategy process management (3 strategic reviews, SMC)


Faculty

Highest number of
citations per
author of any U.S.

business school
(SSRN)

Over 200 awards
received by x
current faculty

members combined
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Faculty are key to everything and Tuck’s main asset

Full-time faculty has grown in:

 	-- numbers—from 34 to 55

	--scholarly excellence (11 to 21 chaired  profs)

	--depth and breadth

	--sharing their expertise with students


MBA Program: Students

WOMEN INT'L WOMEN INT'L
MINORITIES MINORITIES
AVERAGE AVERAGE
STUDENTS AVERAGE GPA GMAT STUDENTS  AVERAGE GPA GMAT
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Moderately increased size of student body
	--180 to 280 per class, 3 to 4 sections

Growth was necessary to compete and provide what students demanded in terms of educational and employment opportunities

Enhanced diversity and overall quality




MBA Program:
Curriculum

Fall:

Decision Science

Financial Accounting
Management Communication
Managerial Economics
Marketing

Winter:

Applied Statistics

Capital Markets

Global Economic Environment
International Leadership
Organizational Behavior

Spring:

Business Policy
Corporate Finance
Managerial Accounting
Operations Management

Fall A:

Analysis for General Managers
Managerial Economics
Leading Individuals and Teams
Statistics for Managers

Fall B:

Capital Markets

Decision Science

Financial Measurement, Analysis, and Reporting |
Leading Organizations

Management Communication

Personal Leadership

Winter:

Corporate Finance

Competitive and Corporate Strategy
Global Economics for Managers
Marketing

Spring:

Financial Measurement, Analysis, and Reporting Il
First-Year Project

Operations Management

Elective |

Elective Il
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MBA curriculum is constantly enhanced:

--there have been 2 major revisions to the core

--2 new requirements added (ethics and global)

--increased emphasis on leadership development

--expanded opportunities for experiential learning

--Research to Practice seminars added and other ways to access faculty expertise



Centers and Initiatives

1995 1997 1999 2001
1996 1998 2000 2002

International Business
Business and
and Society

Government

Private

Equity
Corporate

Governance

Digital
Strategies

2003
2004

2005 2007 2009

2011 2013

2006 2008 2010 2012 2014

Healthcare
Leadership
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Centers and initiatives provide a focal point for faculty and students interested in a particular topic

The first one started in 1998 and we now have 10 of them

They provide opportunities for students to build their own path towards their goal whether that is impact investing, healthcare, or starting a company

They also connect the school to alumni and other practitioners focused on that topic


Career Outcomes

$70,000

32% Other

10% Technology
22%  Finance

36% Consulting

Median base:

$116,000

22% Other

18% Technology

25%  Finance

35% Consulting
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Despite various ups and downs in the economy, career options for Tuck graduates have been and continue to be incredible. 

By September, 98% of the Class of 2014 had job offers (and 20% of the class was hired to McKinsey, Bain, and BCG)

Even though certain broad industry categories have remained dominant, the mix within each has evolved over time.  

The compensation levels attest to the demand for Tuckies


New Programs and Activities

Al Programs | Tuch Scheol | Danr

] Tuck
\e=s/ EXECUTIVE EDUCATION

at Dartmouth  Where the business of learning is personal.

Executive Programs News and Knowledge About Tuck Executive Education

Learn to Lead...
Confidence.

Learn more [ Learn about tha LS! Curriculum

MASTER OF

HEALTH CARE
DELIVERY SCIENCE

AT DARTMOUTH

e e TGRS
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Bridge Program (1997, growth, and recent expansions)

Executive Education offerings expanded and global in scope

Dartmouth undergrad courses started (3 courses that over 1,600 have taken)

MHCDS successful in its own right but also demonstrates Tuck’s ability to deliver quality education online

Tuck continues to investigate other possible programs to add to its portfolio



Infrastructure
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New buildings 
	--Whittemore
	-- Achtmeyer, Raether, Pineau-Valencienne)

Renovations 
	--Murdough (Whittemore Wing)
	--Woodbury (faculty offices, centers)		
	-- Buchanan (faculty offices, exec suites)

Enhanced outdoor spaces


Alumni

Tuckies are the  '|
most onal, ;.
dedicated,
supportive
alumni in

the world. :

Iii’i{m
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I realized early on that Tuck’s secret is its loyal and dedicated alumni and that outreach to them was critical

Over my tenure, TAG has raised more than $120 million and reach the stratosphere in terms of participation

Two capital campaigns have raised over $180 million to sustain our future

Over the years I have relied on the members of our advisory boards, of which we now have 5

I recognize a lot of you. That is not surprising since over 40% of Tuck’s alumni will have graduated under my Deanship.
 


MBA Rankings

A l“T | FT eight times

Bloomberg
Businessweek

H

26 times

The
M. 10
{0]0)

55 times
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Over 60 different rankings since 2000

#1 eight times

top 5
26 times or 40% of the time

top 10
55 times or 83% of the time



Communications

= <
social

email .
media

O
1

internal
messages
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We continue to work to build Tuck’s brand through an integrated communications strategy.

The latest evidence of those efforts can be seen in this new video

Play video.



The Tuck Experience Video

www.tuck.dartmouth.edu/mba/the-tuck-experience
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Here is the URL for the video


Dean Danos Celebration events

Date City Location

Wednesday, October 29 Greenwich, CT Millbrook Club

Thursday, October 30 New York City, NY The Yale Club

Wednesday, November 19 Boston, MA The Liberty Hotel

Wednesday, February 11 Naples, FL Lunch, TBD

Wednesday, February 11 Sarasota, FL Evening, TBD

Thursday, February 12 Vero, FL John’s Island Club

Tuesday, March 10 Chicago, IL University Club of
Chicago

Tuesday, April 21 San Francisco, CA TBD

Thursday, April 23 Washington, DC TBD

Tuesday, May 5 Minneapolis, MN McLaughlin Home
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